Design in the Real World

Principles of User Experience & User Interface Design

Erich Rainville | ESRI R&D Center, Washington DC | @TheBlueDog
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“UX helps the user decide on
whether or not they will act.

Ul gives the user the means
in which to act”

— Chris Feix (@chrisfeix)
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- Don Norman, The Design of Everyday Things



Discoverability

Ul PRINCIPLE



Hierarchy

Ul PRINCIPLE
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Typography

Ul PRINCIPLE



Patterns

Ul PRINCIPLE



Bloomberg Terminal

CASE STUDY: Bloomberg Terminal
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Simple

UX PRINCIPLE



Clarity

UX PRINCIPLE



Empathy

UX PRINCIPLE



Holistic

UX PRINCIPLE



lnvisible
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Clear Rx / Pill Pack

CASE STUDY: Target Rx / Pill Pack
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GIS is a powerful tool,
with a powerful language

to tell a powerful story,
and you’ll take people on a journey.
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